
Oke Soe Khant
Digital Marketing Manager | Organic Growth · E-commerce · Performance Marketing
Dubai, UAE · +971 55 655 6029 · okesoekhant81@gmail.com · linkedin.com/in/okesoekhant11 · okesoekhant.com
Languages: Myanmar, English · Visa: UAE Resident · Notice period: 90 days (negotiable)

PROFESSIONAL SUMMARY

Digital Marketing Manager with 7+ years across the UAE and Myanmar, owning marketing end to end: from brand and
go-to-market strategy to implementation, organic growth, e-commerce and performance marketing. Currently manages
digital marketing and Amazon and Noon marketplaces for a 42-brand beauty and skincare portfolio in Dubai, cutting
paid-media spend 60% while lifting ROAS from 2.88x to 6.38x. As a freelance consultant, grew a restaurant to AED
36,000+ in monthly sales and a salon from AED 8,000 to AED 30,000+ per month, launching F&B brands on Talabat,
Careem, Keeta, Noon and Smiles.

KEY ACHIEVEMENTS

• Cut paid-media spend 60% while improving ROAS from 2.88x to 6.38x across a 42-brand portfolio
• Grew a restaurant client's sales to AED 36,000+ per month with 80% customer retention
• Grew a salon client's monthly revenue from AED 8,000 to AED 30,000+
• Cut a client's monthly ad spend by 97% (about AED 6,450 to AED 170) while generating about AED 30,000 in monthly

revenue
• Generated 1M+ organic reach in 4 months through community-led content
• Delivered branding, go-to-market and digital marketing for 7 freelance clients across F&B, beauty, property, travel and

more

SKILLS

• Organic Growth & Sales Pipeline: Organic social, community-led growth, SEO, lead generation, end-to-end sales
pipeline management, customer acquisition

• E-commerce: Amazon and Noon marketplace management, food delivery platforms (Talabat, Careem, Keeta, Smiles),
product and promotional planning, e-commerce strategy

• Paid Media: Meta Ads Manager, TikTok Ads Manager, ROAS optimisation, low-budget performance campaigns,
campaign planning

• Brand and Content: Brand strategy and positioning, content strategy, social media, creative direction, influencer and
ambassador programs

• Strategy: Go-to-market planning, market and competitor research, reporting and presentations, marketing SOPs,
project management

• Tools: Google Analytics 4 (GA4), Adobe Creative Suite, Premiere Pro, Canva, CapCut, VS Code, AI agents
• Digital: Website and e-commerce site development, customer journey optimisation, AI-assisted marketing workflows

WORK EXPERIENCE

Project Manager – Brand, E-commerce & Digital Marketing Nov 2024 – Present
BDINC by The Fashion Incubator LLC · Dubai Design District, Dubai

• Manage digital marketing, e-commerce and brand activity across a portfolio of 42 beauty and skincare brands.
• Cut paid-media spend 60% while improving ROAS from 2.88x to 6.38x.
• Lead marketing strategy, content and media planning for 7 partner brands across digital and e-commerce channels.
• Run Amazon, Noon, Meta and TikTok channels, aligning execution with brand and commercial goals.
• Led development and operations of the Curate Phygital Store, including brand onboarding, digital presence and

commercial execution.
• Produce brand analyses, competitor research, product benchmarking, campaign strategies and marketing SOPs.
• Coordinated a Carmex brand activation reaching 3,000+ attendees, from planning to execution.
• Integrated AI-assisted workflows in research, planning and marketing operations to improve efficiency.

Digital Marketing Manager Oct 2022 – Oct 2024
Lead Project Management Consultancy Service LLC · Dubai

• Led digital marketing and go-to-market for new business launches across the consultancy's UAE client portfolio.
• Built go-to-market plans, digital strategy, campaign concepts and content direction for each launch.
• Planned social and digital content to build awareness, generate enquiries and drive customer acquisition.

https://linkedin.com/in/okesoekhant11
https://okesoekhant.com


• Managed creative production teams of videographers, photographers and graphic designers.
• Helped architect and launch an e-commerce website, translating business requirements into implementation.
• Implemented a grocery POS solution to streamline operations and sales.

Software Specialist – POS, Digital Solutions & Business Development Apr 2019 – Sep 2022
Tara Software System Co., Ltd · Yangon, Myanmar

• Built and ran an online customer community that contributed to a 35% increase in sales.
• Supported B2B growth through lead generation, qualification, product demos and consultations.
• Implemented POS software and trained users across 120+ retail stores.
• Resolved 1,000+ customer cases, building strong needs-analysis and solution-delivery skills.

FREELANCE CLIENT WORK

Freelance Digital Marketing Consultant
Brand, go-to-market and digital marketing for businesses in the UAE and Myanmar

Ivory Luxe Salon · Brand strategy, marketing strategy and implementation
• Grew monthly revenue from AED 8,000 to AED 30,000+.

Ace of Data · Brand strategy, marketing strategy and implementation
• Cut monthly ad spend from about AED 6,450 to AED 170 (97% less) while generating about AED 30,000 in monthly

revenue.

Mangoon Restaurant · Branding and full-scope digital marketing
• Built the brand, go-to-market and digital marketing strategy, and set up delivery and e-commerce on Noon, Keeta,

Talabat, Careem and Smiles.
• Grew sales to AED 36,000+ per month through implementation and performance marketing, with 80% customer

retention.

Duzo Restaurant (Taste of Asia) · Branding and full-scope digital marketing
• Delivered branding, go-to-market strategy and POSM, set up Noon, Keeta, Talabat, Careem and Smiles, and ran

implementation and performance marketing.

Nang Beyond Property · Full-scope digital marketing
• Developed brand and marketing strategy and led implementation, strengthening the brand's market presence.

Mandalay Bay Travel & Tour · Branding and full-scope digital marketing
• Delivered branding, digital marketing strategy and implementation.

Langosh Food Truck · Branding
• Led the brand launch from identity to food truck design, working with a cross-functional team through delivery.

PROJECTS

Dubai Directory – Founder, Product & Growth Lead (side project) Nov 2024 – Present
Dubai

• Community platform for the Myanmar community in the UAE, taken from concept through branding, positioning and
launch.

• Generated 1M+ organic reach in 4 months through community-led content and distribution.
• Built a 15-person ambassador and influencer network and directed 500+ content assets across digital channels.
• Developed the brand architecture, growth strategy and Google Play go-to-market plan.

EDUCATION & CERTIFICATIONS

• Bachelor of Arts (B.A.) – Yangon East University, Myanmar · 2022
• Diploma, Business Management & Administration – Institute of Commercial Management (ICM) · 2019
• Digital Marketing, Digital Advertising & Social Media Marketing – HubSpot Academy
• IT Support Professional Certificate – Google · 2022
• Professional Web Development – Fairway Technology · 2019
Portfolio and selected work: okesoekhant.com

https://okesoekhant.com

